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“The road to health is paved 
with good intestines!”

Sherry A. Rogers, M.D.
Author
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Interest in the 
microbiome space 

and terms  is 
growing
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Consumers 
are 
searching 
‘biotic 
terms

Global

Local

4

4

5Source: Google Trends 11.29.22

Gut Health
1.25 billion

Microbiome
152 million

Probiotics 
196 million

Prebiotics
19.6 million

Synbiotics
3.15 million

Postbiotics
1.57 million
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6Source: Google Trends 11.30.22

When we remove probiotics we see 
prebiotics rise to the top and interest in 
the other ‘biotics remains pretty even

6



12/2/22

What’s 
happening in 
the media?
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MEDIA COVERAGE IS SIGNIFICANT

Source: Muck Rack
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10Source: Muck Rack
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Insights into the 
‘Biotic Supplement 
Consumer
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Do consumers understand 
microbiome-related definitions?

Probiotics Prebiotics Synbiotics Postbiotics
• Live microorganisms 

in your gut
• Building block 

ingredient for bacteria
• Mix of bacteria and 

gut nourishing 
sources

• Dead cell material 
from bacteria

• Bad bacteria living in 
the gut

• Imbalanced 
microbiome

• Imbalanced 
microbiome

• Drugs to kill fungus

• Imbalanced 
microbiome

• Nourishing source for 
bacteria

• Bacteria feeding on 
each other

• Live cell material 
from bacteria

• Prescribed medication 
to kill bacteria

• Research on bacteria • Balanced 
microbiome

• Partially digested 
material in the gut

• ITC Insights fielded a survey in the US and UK to help determine if consumers really 
understand microbiome terms. 

• They were given a list of abbreviated definitions and had to identify the correct one. 
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HOW CONSUMERS RESPONDED
The percent of respondents who correctly identified the correct 
definition:

Probiotics

Prebiotics

Synbiotics

Postbiotics

US
UK

62% 66%

40% 48%

32% 35%

33% 32%

ITC Insights Snapshot Survey: Microbiome Definitions December 2021 and 
ITC Insights Snapshot Survey: Microbiome Definitions October 2022

2021 2022 2021 2022

29%

38%

31%

40%

46% 52%

32% 36%
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• Fielded Spring 2022
• Survey of 3,500 consumers

• 1,000 US, 1,000 China, 
500 UK, 500 Germany, 
500 Italy

• Supplement users
• Corrected for people who 

have proclaimed they are 
‘not a user’ in questioning
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16Source: ITC Insights 2022 Consumer Supplement Survey

Consumer Supplement User 
Familiarity is increasing

Source: ITC Insights 2022 Consumer Supplement User Survey

Perceived
Familiarity Benefit

Multivitamins 95% 49%
Vitamin D 93% 48%
Probiotics 93% 38%
Omega-3s 92% 36%
Prebiotics 85% 24%
Postbiotics 62% 16%
Astaxanthin 55% 17%
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17Source: ITC Insights 2022 Consumer Supplement Survey

Source: ITC Insights 2022 Consumer Supplement User Survey

Usage for probiotics is near the 
top of our list and prebiotics and 
postbiotics are rising

Usage
Multivitamins 85%

Vitamin D 84%
Probiotics 74%

Omega-3s 74%
Prebiotics 60%
Postbiotics 56%

Astaxanthin 57%
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18Source: ITC Insights 2022 Consumer Supplement Survey

Regular Users 
30%

Daily 
16%

4-6 times a 
week 
14%

Irregular 
Users 
63%

1-3 times a 
week 
24%

Seasonally/ 
As needed 

39%

In another 
supplement 

7%

All Prebiotic
Users (60%)

Regular 
Users
35%

Daily

20%

4-6 times 
a week

15%

Irregular 
Users
58%

1-3 times 
a week

23%

Seasonall
y/ As 

needed 
35%

In another 
suppleme

nt 7%

All 
Probiotics 

Users (85%)
Usage Frequency
Just over a third of probiotics 
users and nearly a third of 
prebiotic users are taking 
them regularly making them 
“middle of the road” among 
supplements surveyed
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19Source: ITC Insights 2022 Consumer Supplement Survey

Reasons Supplement Consumers Take Probiotics
• Gut health/digestion still reigns, but we’re seeing an emergence of other benefit areas like 

immunity 
• ‘Microbiome health’ is at #3 showing resonance for that exact term

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

It’s in my synbiotic formula
Ath le tic  perform anc e

Because it’s in another supplement I take
Heart/c ard iov as cular health

Blood sugar m anagem ent
Bone heal th

To c om plem ent the prebiotic  I tak e
Stres s /mood

Bra in heal th /m enta l  ac ui ty
Weight m anagement

Sourc e of fiber
Regulari ty

In flam m ation/auto imm une
M icrobiom e heal th

Im m uni ty  heal th
G ut heal th /diges tion

Regular Probiotic s  Us ers
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20Source: ITC Insights 2022 Consumer Supplement Survey

Reasons Supplement Consumers Take Prebiotics
• Prebiotic consumers follow a similar pattern to probiotics users for the top 2 reasons, but then 

there are differences with regularity ranking #3 followed by to complement their probiotic
• Synbiotics appear on both lists along along with complementing their pre or pr offering 

opportunities for more combination formulas

0% 5% 10% 15% 20% 25% 30% 35%

It’s in my synbiotic formula
Heart/c ard iov as cular health

Bec ause i t's  in  another s upplem ent I tak e
Antioxidant properties

Ath le tic  perform anc e
Blood sugar m anagem ent

Weight m anagement
In flam m ation/auto imm une
Brain heal th /m enta l  ac ui ty

Sourc e of fiber
Bone heal th

Stres s /mood
M icrobiom e heal th

To c om plem ent the probiotic  I tak e
Regulari ty

Im m uni ty  heal th
G ut heal th /diges tion

Regular Prebiotic  Us ers
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Many similarities across what they look 
for on the label

Labeled probiotic

Probiotic 
Consumers

Prebiotic
Consumers

34%

Look for a probiotic/prebiotic 
combination

Multi-strain formula

25%

21%

25%

24%

23%

Look for a probiotic/prebiotic 
combination

Labeled prebiotic

Look for specific activity or 
action on gut microbiota

21
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What drives 
increased 
use?
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23Source: ITC Insights 2022 Consumer Supplement Survey

We again see similarities across the 2 groups

PROBIOTIC USERS – TOP 5

Health care professional 
recommendation

34%

More info on the benefits 25%

More science proving benefits 24%

Family/friends recommend –or-
Understanding of the microbiome

18%

Clear understanding of different 
types

17%

PREBIOTIC USERS – TOP 5

Health care professional 
recommendation

27%

More info on the benefits 23%

More science proving benefits 20%

Clear labeling 16%

Family/friends recommend 15%

Education and clear messaging are key!
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What role do 
values play in 
this category?
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25Source: ITC Insights 2022 Consumer Supplement Survey

Values align across probiotic and prebiotic users

Transparency increases 
purchase intent for 78% 
of probiotic and prebiotic 
supplement consumers

75% of probiotic 
supplement users and 

78% of prebiotic 
supplement users say 
sustainability impact 

their purchase decision

Recommendation from a 
health care professional 
is the top driver of trust 

for both groups
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Key Takeaways

• In most areas, probiotic and prebiotic consumers behave in the same 
way

• Combination products offer opportunity to leverage consumer needs
• Education is KEY – consumers, health care professionals, industry and 

media
• Don’t get ahead of the science – consumers want to know there is 

substantiation behind the product
• Tell the story and focus on benefits
• Interest in this space is rising and will continue to be a trend
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Thank You
Traci Kantowski
Senior Strategic Marketing Director
Industry Transparency Center
Global Prebiotic Association
traci@itcstrategy.com
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